
FAX OR MAIL TO: Mail: North Dakota State College of Science
Workforce Training

800 Sixth Street North
Wahpeton, ND 58076-0002

For more information about Disney Institute in Fargo, N.D., call:
1-800-342-4325, option 2, ext. 3-2206
ndscs.trainND@ndscs.edu
www.ndscs.edu/disneyinstitute

CONTACT INFORMATION

Full Name

Title

Company Name __________________________________________________________________________

Address Line 2

City State Zip

Phone Fax

E-Mail

A Confirmation letter will be sent via e-mail or fax.

PROGRAM FEE NUMBER AMOUNT

o $399/person ........................................................................................ __________ __________

o For groups of 5 or more – $359/person .............................................. __________ __________
Registration forms must be mailed together for discount.

TOTAL __________
All provided information is kept confidential.

CANCELLATION POLICY: Pre-registration is required. Registrants who cancel up to 10 days prior to the start of a seminar will
receive a full refund. No refund will be given after that time, although substitutions of individuals may be made prior to the start of
the seminar. Registrants who do not attend and who do not cancel their registration will be billed the full amount. Cancellations
must be made by calling the registration office directly at 701-671-2206. If special accommodations are required, please contact
our office as soon as possible. Ever effort will be made to fulfill these needs.

About disney institute

Having trained millions of leaders from more than 35
countries and over 40 industries, Disney Institute is a leader
of professional development programs in the areas of
leadership, loyalty, management, service and creativity.  

Utilizing the successful management principles and
business philosophies of Disney Destinations Worldwide,
Disney Institute provides a unique and compelling behind-
the-scenes opportunity to “Experience the Business
Behind the Magic.”

Who should attend

This workshop is for anyone wishing to understand what
makes Disney’s business model work so effectively on a
daily basis. For example:
n Great leaders actively involve employees in 

continuous improvement efforts
n An effective organization designs and nurtures its 

culture for long-term success
n Service organizations orchestrate customer 

experiences to continuously exceed  expectations
n Loyalty is the reward for delivering superior value 

to customers and employees
This workshop is also primarily for those who do not find
themselves in a traditionally “creative” role, but who wish to
personally examine how they can make a creative
difference within their own team, whether it is a work group,
department, or at the organizational level. 

PAYMENT METHOD

o Check enclosed (make check payable to NDSCS - Workforce Training)

o Visa    o MasterCard    o Discover

Name as Appears on Credit Card ____________________________________________________________

Credit Card Number

Exp. Date Verification Number 

Address of Credit Card Billing ______________________________________________________________

Address Line 2

City State Zip

CONTINUING EDUCATION CREDIT: Disney Institute is registered with the National Association of State Boards of
Accountancy (NASBA) as a sponsor of continuing professional education on the National Registry of CPE Sponsors. State
boards of accountancy have final authority on the acceptance of individual courses for CPE credit. Each session is 1.5
content hours for CPE credit. Complaints regarding registered sponsors may be addressed to the National Registry of CPE
Sponsors, 150 Fourth Avenue North, Suite 700, Nashville, TN 37219-2417. Website: www.nasba.org 
Disney Institute is also registered with the American College for Healthcare Executives (ACHE). Guests wishing to apply to
either of these organizations must contact the Disney Keys office at (407) 566-6449 at least one week prior to the program
for special instructions. Any complaints regarding this event may be directed to the same number.

What you will learn

By participating in a variety of unique Disney Institute learning experiences you will discover strategies, best

practices, and tools you can use to unleash your own creative potential within a team environment, as well as

the creativity of others on your team.  You will:

n Discover how Disney defines team creativity as a critical success factor 

n Experience practical tools used to stimulate creativity throughout the Disney organization

n Examine a model for effectively balancing relationships and results to maximize creative output

n Work as teams to experience taking an idea from expression to implementation 

n Discuss and begin to apply personal insights to improve the creativity and innovation of your team

Fax: 701-671-2171

In his highly acclaimed book Built to Last, author Jim Collins refers to The Walt Disney Company

as “visionary.” He attributes this trait to the Disney team’s collective ability to “preserve the core

while stimulating continuous progress via creativity, dreams, and imagination.” Experience for

yourself how the Disney work environment is designed to tap the full creative potential – and

competitive advantage of both the individual and the team!

Fueling Everyday Innovation
Team Creativity Disney Style 




